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FOREWORD

The Annual Conference of the EuroMed Academy of Business aims to provide a
unique international forum to facilitate the exchange of cutting-edge information
through multidisciplinary presentations on examining and building new theory and
business models for success through management innovation.

It is acknowledged that the conference has established itself as one of the major
conferences of its kind in the EuroMed region, in terms of size, quality of content,
and standing of attendees. Many of the papers presented contribute significantly to
the business knowledge base.

The conference attracts hundreds of leading scholars from leading universities and
principal executives and politicians from all over the world with the participation or
intervention of Presidents, Prime Ministers, Ministers, Company CEOs, Presidents of
Chambers, and other leading figures.

This year the conference attracted over 270 people from over 50 different countries.
Academics, practitioners, researchers and Doctoral students throughout the world
submitted original papers for conference presentation and for publication in this
Book. All papers and abstracts were double blind reviewed. The result of these
efforts produced empirical, conceptual and methodological papers and abstracts

involving all functional areas of business.
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ONLINE BUYING INTENTIONS OF WINE CONSUMERS: THE ROLE OF
KNOWLEDGE AND SOCIAL MEDIA

Pucci, Tommaso?; Casprini, Elena? Nosi, Costanza? Zanni, Lorenzo?

Dipartimento di Studi Aziendali e Giuridici, Universita degli Studi di Siena, Siena, Italy
AInsitute of Management, Scuola Superiore Sant’Anna, Pisa, Italy
SDipartimento di Scienze Umane (Comunicazione, Formazione, Psicologia), Universita di Roma Lumsa, Rome,
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ABSTRACT

INTRODUCTION AND CONCEPTUAL FRAMEWORK

The influence of social media in buying behaviour is attracting increasing interest from marketing
scholars (Berthon et al., 2012; Hajli, 2014; Heinonen, 2008; Krishnamurthy e Dou, 2008). This influence is
particularly important for complex products, such as wine. For these products, whose quality cannot be
assessed before consumption, social media may represent an important external clue in driving
consumers buying behaviour (Laverie et al., 2011; Szolnoki et al., 2014; Wilson and Quinton, 2012).

Extant research notes that social media may affect the several phases of the buying process,
such as need recognition, information research, evaluation, buying and post-buying phases (Gatautis &
Kazakeviciute, 2012), but scant attention has been deserved to the online buying intention. On the
contrary, being able to depict if and to what extent social media may influence consumers online buying
intention is crucial in developing new marketing strategies.

The aim of this study is to understand if and how using social media influences online buying
intention of wine consumers. In particular, the study focuses on the moderating role of consumers’
knowledge. Knowledge is particularly important in consumer behaviour literature. Previous studies
distinguish between objective and subjective knowledge (Aurier and N’gobo, 1999; Brucks, 1985; Dodd
et al., 2005; Johnson and Bastian, 2007; Perrouty et al., 2008;): objective knowledge refers to what a
consumer actually knows, while subjective knowledge refers to “how much an individual thinks he knows
about a product” (Johnson and Bastian, 2007: 186). We advance two hypotheses. First, the use of social
media in information searching positively influences online buying intention (HP1). Second, objective and

subjective knowledge moderates the social media-buying intention behaviour (HP2).

METHODOLOGY, DATA ANALYSIS AND RESULTS

A total sample of 2597 wine consumers is used: 2202 responses are collected via an online

survey (administered between January and June 2016) and 395 responses are collected offline (control
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sample).

The dependent variable (Wine_online_buying_intention) refers to online wine buying behaviour and it
assumes 5 values (never; less than once/month; occasionally: 3-4 times/months; regularly: more than
once/week; all days). The independent variable refers to the use of social media and it is represented by a
4-items construct that look at the degree of use of social media (on a Likert scale) for searching wine
information. The items are drawn from Bruwer e Wood (2005), Chen et al. (2011), Quinton e Harridge-
March (2008), Thach (2009), Reyneke et al. (2011), Wilson e Quinton (2012). The moderating variable
refers to the objective and subjective knowledge and they are measured by multi-items (Likert scale)
based on Dodd et al. (2005) and Vigar-Ellis et al. (2015). On the basis of objective and subjective
knowledge we identify 4 clusters of respondents: “Experts” (high subjective and high objective
knowledge - HH), “Self-overevaluated” (high subjective and low objective knowledge - HL), “Modest”
(low subjective and high objective knowledge - LH) and “Aware” (low subjective and low objective
knowledge — LL). Control variables (age, gender, salary, educational level, frenquency of online sales,
wine consumption frequency, wine buying frenquency, wine average price) are considered in the final
model. Convergent and dicriminant validities are performed for all multi-items constructs.

A multinomial logistic model is used. This model is preferred to the ordinal logistic regression
since the parallel regression assumption is violated. Table 1 presents the results.

From the analysis, both hypothesis 1 and hypothesis 2 are supported. Consequently, the use of
social media in information searching positively influences online buying intention. (Objective and
subjective) knowledge moderates the social media-buying intention behaviour. The higher effect is for
“Experts” consumers, i.e. those with high subjective and high objective knowledge, while the lowest
effect is for “Aware” consumers, i.e. low subjective and low objective knowledge. The analysis shows
that when knowledge grows, the influence of social media on buying intention grows. The post-hoc
analysis also shows that the social media-buying intention relationship is influenced by socio-

demographic factors (age and gender) and consumption-related factors (eg. average price).

CONCLUSIONS

This study advances extant research on the influence of social media on online buying intentions,
showing how social media use positively influences the online buying intentions. In particular, it
extends previous studies in analysing the moderating role of subjective and objective knowledge.
Managerial implications are threefold. First, despite e-commerce still does not represent the main
acquiring channel according to the sampled respondents, social media may influence this choice.
Second, from the data collected it seems that consumers who tend to acquire online are Experts, who

are looking for medium-high or high wine quality. Consequently, wine marketing strategies could aim
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at increasing knowledge levels through information sharing on social media. Lastly, the study suggests
that age has a quadratic effects and it is particularly important for those consumers who use social
media. Future studies should further investigate the relationship between age, social media and use of

online channels.

Keywords: online, wine, buying intentions, social media
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